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What is a “brand?’ - The total proposal/promise that an 
organization makes to consumers.

Visually, our brand aims to be clean, organized and 
bright to create a welcoming presence. We are not 

flashy but remain simple by using neutral colors. We 
also let our church histor y shine through the cross 

design, which reflects the “praying hands” of our 
church’s architecture – and the praying hands of 

our congregation.

All materials should be clear, concise and 
consistent with clean typesetting and plenty 

of room to breathe.

Our focus is simple: We work to connect 
all of God’s people to Christ and one 

another. The materials we use are a way 
of communicating in a cohesive 

way to begin to do the kind of 
communicative excellence 

that the Gospel deser ves.

brand



fu l l  co lo r  (use whenever  poss ib le)

neut ra l  co lo r  (3  co lo r)

graysca le

whi te

acceptab le a l te rnat ives

logo var iatonslogo variat ions



AaBbCcDdEeFfGgHhI iJ jKkL lMmNnOoPpQqRrSsTtUuVvWwXxYyZz

AaBbCcDdEeFfGgHhI iJ jKkL lMmNnOoPpQqRrSsTtUuVvWwXxYyZz

AaBbCcDdEeFfGgHhIiJ jKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz

Opi f ic io

[headings]

RNS Camel ia

[sub-headings]

Baskervi l le

[body text]

primary typefaces 
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letterhead

envelope

business card [f ront & back]



bul let in cover

sanctuar y welcome cards
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websi te homepage screen shot


